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PST 1701A Topics course     (3 credits)

PST 1701B Experimental Design     (3 credits)

PST 1701C Intro to IS: sociotechnical systems I     (3 credits)
The course provides theoretical foundations concerning the Information
Systems discipline, which is the main focus for PhD students attending this
class.
This course aims to explore IS research that focuses on the effective
design and delivery of information and communication technologies and
their impact on organizations and society (Avison and Fitzgerald, 2003).
The IT artifact will be the core subject matter of interest (Orlikowski and
Iacono, 2006) in this seminar. IT research is different from computer
science and computer systems engineering as it emphasizes the
applications of technology rather than focusing on fundamental
technologies (Avison and Elliot, 2006). Students will learn the varying
perspective of technology and the research that under pins these
viewpoints.

PST 1701D Intro to IS: sociotechnical systems II     (3 credits)
This course aims at providing the foundations of the IS (information
systems) discipline from an organizational and processual perspective.
Students will learn how IS can be viewed as a combination of technical
(IT, information technology) and social (people) elements, equally
important to the realization and use of IS. The first part of the course
will be devoted to learning about the history of the IS discipline, its
boundaries, key journals and conferences and IS’ potential to contribute
to individuals, businesses and society. The second part of the course will
explore a variety of IS research approaches - their strengths, limitations,
and the conclusions which can be drawn from them - and will examine
the impact of IS on groups, on organizations, between organizations, on
markets, and on society worldwide.

PST 1701E Theory Building     (3 credits)
This course looks at a core component of research: theory. It explores
what theory is and why its important. It explores different types of theory
and different perspectives on theory. It studies how to evaluate theory,
how to use theory and how to constructively contrast and integrate
theories. It explores how to create new theory. The course will cover
different approaches to theory construction.

PST 1701F Introduction to Accounting Research     (3 credits)
This course introduces accounting research to first-year doctoral
students using the scientific method. Three broad topic areas are
covered: auditing, corporate governance, and financial accounting.
Students learn to conduct accounting research using archival,
behavioral/experimental, and field-based methods. This syllabus may be
adjusted as we move through the course.

PST 1701G Marketing Theory     (3 credits)
In this seminar, students will be oriented toward scientific thought within
the context of theory construction. To that end, the purpose of this
seminar is to provide a platform for developing an understanding of both
marketing theory, thought and philosophy of science. The current domain
of marketing draws from a myriad of social sciences, including but not
limited to anthropology, economics, law, history, philosophy, psychology
and sociology. Because communities of knowledge evolve over time, it
is important to uncover the roots of marketing thought and practice and
appreciate its future development.

PST 1701H Introduction to Data Mining for Business     (3 credits)
This class is designed to provide brief introduction to data mining for
business. The major topic of this class is some of the most commonly
used methods in data mining with application, building the material
from PhD Quantitative Analysis I. The course begins by extending the
regression modeling methods to the classical forms of cluster analysis,
principal components and exploratory factor analysis. Text mining
with topic mining will then be covered and the rest of the course will be
devoted to the study of tree methods beginning with decision tree.

PST 1701I Doctoral Seminar: Socioeconomic Transformation:
Technology, Markets, and Governments     (3 credits)
This course offers doctoral student participants the opportunity to locate
their dissertation research interests in an historical and evolutionary
context and to expand their substantive knowledge across four broad and
fuzzy thematic categories:
• Technology (new ideas, innovations, complex technological systems,
corporate actors, marketing)
• Markets (geography, globalization, human activity patterns, trade)
• Government (governance, institutions, nation states, regulation,
ideology, money)
• Evolution (complexity, transformation, collapse)
Historical studies of the sort that are required readings in this course
can provide invaluable insights into current events and emerging
processes. But chronological accounts and rich descriptions often
inhibit the crystallization of sharp insights into recurrent patterns and
dynamics. The focus of the course will, accordingly, be on theorization of
the historical record.

PST 1701J Doctoral Seminar - Research in Consumer Behavior     (3
credits)
This course is designed to provide students with an overview of research
in consumer behavior. The focus is on key psychological processes
that potentially influence consumer behavior. The course also aims at
giving students a strong foundation for critical thinking in the area of
consumer behavior. Although not exhaustive, the list of topics covered
in this class gives a clear sense of several research streams that are
prominent within the field of consumer behavior in marketing. For
each class topic, a range of articles from classics to contemporary
research is assigned. Class sessions are devoted to discuss in depth
the assigned readings. Understanding many key theoretical and
methodological approaches to various aspects of consumer behavior,
students are expected to rise to a higher level and be able to generate
new ideas, develop testable hypotheses, and identify relevant theoretical
perspectives.
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PST 1701K Experimental Methods and Behavioral (Pricing) Research     (3
credits)
This course is designed to provide students with an overview of topics in
behavioral pricing research. The focus is on developing both theoretical
and practical skills. Students are expected to critique and evaluate
various research streams in behavioral pricing and develop research
ideas. The course is heavy on methodology and practical skills, including
study design, data collection, analysis, and writing and presenting
empirical results.

PST 1702 Management Strategy     (3 credits)
This course focuses on the foundations of strategic management
research, focusing primarily on strategy content research (i.e., what
strategies are used by firms, and what is their effect of firm performance).
Its principal objective is to serve as an introduction to research in
Strategic Management. To do so, we will cover a number of the principal
theoretical streams in Strategic Management, including business-level
strategy, competitive strategy and theories of the firm. Upon completion
of the seminar participants will have developed an understanding of
the key concepts, theories and interconnected research streams in
Strategic Management; be able to critically evaluate and review academic
writings in the field of Strategic Management; develop new ideas and
approaches that advance some portion of the theory/research on
Strategic Management; and communicate in oral and written form
knowledge, critical evaluations and make individual contributions to the
Strategic Management literature

PST 1705 Organizational Behavior     (3 credits)
This seminar is designed to inform participants of contemporary theory
and research in organizational behavior, with a focus on individual
employee behavior. The course will provide a thorough exposure to
the range of topics and research issues that will enable participants to
conduct advanced research in the field.

PST 1706 Mathematical Statistics     (3 credits)
The objective of this reading course is to ensure a solid foundation in the
principles of probability and mathematical statistics, on a par with that
received by PhD graduates from applied statistics departments. Attention
will be given to the fact that our graduates are likely to be teaching this
material if they should pursue an academic career. The course will involve
studying chapters from the book by Casella and Berger mentioned below
and presenting them to the class about once a week, thereby gaining
focused teaching experience, as well as working on a few selected
homework problems from each chapter. The output for the course will
consist of a portfolio of prepared presentations and homework problems.

PST 1707 Advanced Analytics     (3 credits)
This is a course in classical stochastic models, Bayesian analysis and
other advanced stochastic models that are used in various areas of
business application. The initial component of the course will cover
traditional stochastic models such as count processes, waiting time
processes, Markov processes (discrete and continuous), branching
processes, birth death processes and queueing processes. The second
component of the course will cover both analytic and computer driven
Bayesian models and utilize OpenBugs for applications. The final
component of the course will cover topics that are of interest to the
students. These topics could include hierarchical models, mixed models
(latent class models), generalized linear models (glm), generalized
estimating equation models (gee), longitudinal models, time series
models or simulation models. This course provides a deeper exposure to
the background, derivation and theory associated with these topics along
with an understanding of how to apply the models in research situations.

PST 1710 Behavioral and Experimental Economics     (3 credits)
This course provides an introduction to the issues covered and
methodologies employed in the field of Behavioral Economics. Behavioral
Economics adds insights from Psychology to the economic model of
behavior. In so doing, it looks beyond the standard neoclassical model
of how people, managers and firms make decisions, examining ways
in which behavior is not consistent with strict rational self-interested
decision-making. This includes irrational behavior such as over-valuing
losses and failing to exert the effort needed to find the exact choice that
maximizes personal payoffs. It also includes social preferences, where
people care about the payoffs of others and not just themselves out of
concerns for fairness or altruism. Frequently, we will review how standard
economic theory predicts people will behave in a given situation, and
compare that to how people actually behave. The course begins with an
overview of the primary statistical tools employed in the field. Because
it is frequently inappropriate to assume that our data are drawn from a
particular type of distribution, many if not most of these techniques are
nonparametric. With these methods in our toolbox, we then proceed to an
overview of the many issues covered in the field, and discuss examples
from the literature of how these tools are applied.

PST 1711 Econometrics     (3 credits)
This course will introduce the student to a wide range of micro-
econometric models commonly used in data analyses and empirical
research within academia, business, and policy analysis, with a focus on
three broad aims. First, we will learn and discuss the interpretation of the
parameters and the various advantages, limitations, and assumptions
underlying each estimator. Second, we will develop and study each
estimation method with an emphasis on application, seeing how each
method is used in practice, and on implementation, learning how to apply
each estimation method within a statistical software package. Third, the
focus is on deriving causal effects based on observational data

PST 1750A Thematic Seminars     (3 credits)

PST 1750B Thematic Seminars     (3 credits)

PST 1750C Thematic Seminars     (3 credits)


